City of Mission, Kansas

2015 Community Survey



Q1. Importance of Reasons for Living in Mission

by percentag e of households

Good location in the KC region
Quality of housing
Low crime rate
Availability of shopping and retail stores
Proximity to family and friends
Small town atmosphere
Availability of parks, recreation, and open spaces
Quality of schools
Quiality of City government services
Level of taxation
Redevelopment potential
Churches and community institutions

Employment opportunities

Availability of public transportation

Always lived in Mission
Other

0%

79

38% | 996304
25% | 12%3%80
45% | 14% [79%8%
42% 189%]11% | 12%
38% | 13% | 14% (8%
44% | 15% | 17% B%
20% | 15% [10%| 19%
34% | 26%  |8%[10%
29% | 28% | 14% [1%
26% | 22% | 16% | 20%
26% | 15% | 19% | 30%
16% | 20% | 28% | 25%
11% | 12% | 32% | 39%
W 17% [9% | 62%
10% 21 63% obo 24%
20% 40% 60% 80% 100%

®Very Important E1Somewhat Important

CINot Sure EINot Very Important CINot at all Important

Source: Leisure Vision/ETC Institute (2015)
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by percentag e of respondents who selected the item as one of their top three choices

Q2. ltems that Make the Most Impact on the Decision to Stay in Mission

Good location in the KC region
Low crime rate

Quiality of housing

Proximity to family and friends

Availability of shopping and retail stores

Small town atmosphere

Quality of schools

Availability of parks, recreation, and open spaces

| 58%

Level of taxation
Quality of City government services
Redevelopment potential
Churches and community institutions
Employment opportunities
Always lived in Mission
Availability of public transportation
Other
None chosen

0% 20% 40% 60%

80%

| Most Impact CJI2nd Most Impact E13rd Most Impact

Source: Leisure Vision/ETC Institute (2015)
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Q3. Items that Have the Most Impact on Attracting New Residents

by percentag e of respondents who selected the item as one of their top three choices

| | 52%
| | 48%
| | 41%
| 37%

Quiality of schools

Good location in the KC region

Low crime rate

Quality of housing

Availability of shopping and retail stores
Availability of parks, recreation, and open spaces

Small town atmosphere

Level of taxation

Redevelopment potential
Employment opportunities
Quality of City government services
Availability of public transportation
Proximity to family and friends
Churches and community institutions

Always lived in Mission

Other

None chosen

3%
2%
0% 20% 40% 60%

|Most Impact [12nd Most Impact E3rd Most Impact |

Source: Leisure Vision/ETC Institute (2015)




Q4. Condition of Neighborhood

by percentage of respondents (excluding “no opinion”)

Getting better

26%
Staying abcz,ut the same | No opinion
57% 3%
\Not sure
< _ 5%
Getting worse
9%

Source: Leisure Vision/ETC Institute (2015)
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Q5. Level of Agreement on what Mission’s Future Should Include
by percentag e of households

Continued investment in infrastructure 45% | 47% 7986

Crime prevention/reduction 49% | 41% |8%m;0

Continued attention to sustainability issues 39% 45% | 13%2[9%
Affordable tax rate YA | 32% | 13%2‘2%

Improved appearance of commercial areas 42% | 41% | 14% 3%%

Ongoing long range planning 36% | 44% 17% 39{%

More retail, entertainment and cultural activities 42% | 36% | 17% 490
Preservation of natural resources 36% | 41% | 19% 306

More walking paths and trails 39% 36% | 19% 5%{0

Development of the communication network 42% | 30% | 24% 0

More parks, recreation and open space 29% | 41% | 26% 4%

More sidewalks and on-street pedestrian features 36% | 32% | 24% B%Olo
A stronger community identity 24% | 44% | 29% 0

More development that includes a mix of housing, 28% | 38% | 24% BY%%

entertainment, retail and employment opportunities

More bicycle lanes and routes 29% | 30% | 30% [9%3%

Broad range of housing choices [NNAZIN| 37% | 34% 110%8%

More attractive City entrances 21% | 28% | 36% [13%3%

Expanded public transportation [INELGM| 21% | 47% [11% b%)
More housing in and around downtown  [HPAZE| 21% | 44% | 19% 49
0% 20% 40% 60% 80% 100%
|StronegAgree ElAgree CINeutral ElDisagree EStrongly Disagree |
Source: Leisure Vision/ETC Institute (2015)
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Q6. ltems that Represent Respondents Vision of Future of Mission

by percentag e of respondents who selected the item as one of their top three choices

More retail, entertainment and cultural activities
Affordable tax rate

Crime prevention/reduction

More walking paths and trails

Ongoing long range planning

Continued investment in infrastructure
Continued attention to sustainability issues

Improved appearance of commercial areas
More devgfgpment tﬁgt includes a mix o?housmg,

entertainment, retail and employment opportunities
More sidewalks and on-street pedestrian features

Development of the communication network
More parks, recreation and open space
A stronger community identity
Preservation of natural resources
Expanded public transportation
Broad range of housing choices
More attractive City entrances
More bicycle lanes and routes
More housing in and around downtown

None chosen |l 3%

39%

| 33%

| 24%

0% 20% 40% 60%

| Best Represent [12nd Best Represent E13rd Best Represent |

Source: Leisure Vision/ETC Institute (2015)




Q7. Overall Quality of New Private
Commercial Development in the City

by percentag e of respondents (excluding "don’t know”)

Satisfied
43%

Very satisfied
11%

/_Very dissatisfied
6%

Neutral Dissatisfied
27% 13%

Source: Leisure Vision/ETC Institute (2015)




Q8. Funding Allocation for the City of Mission
to Fund Capital Projects

by percentag e of respondents

Improve/develop parks, trails, and

Improve the storm water system - b
recreation amenities

18%

27%

Improve City streets
33% Improv e City sidewalks

22%

Source: Leisure Vision/ETC Institute (2015)
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Q9. Mission Parks & Recreation Department Sites Respondent

Households Have Visited Over the Past 12 Months

by percentag e of respondents (multiple selections possible)

Sylvester Powell, Jr. Community Center 62%
Broadmoor Park

Mission Family Aquatic Center
Waterworks Park

Andersen Park

Rock Creek Trail

Streamway Park

Mohawk Park

Pearl Harbor Park

Park on Beverly

Other

None

0% 20% 40% 60% 80%

Source: Leisure Vision/ETC Institute (2015)

100%




Q10. Recreation Facilities Respondent
Households Have Used or Visited

by percentag e of respondents who have visited Mission Parks & Recreation Department sites (multiple selections possible)

Paved walking/hiking/biking trails 65%
Weight/cardio rooms
Indoor swimming pool
Playgrounds

Outdoor swimming pool
Picnicking areas

Indoor wolleyball/basketball courts
Tennis courts
Soccer fields

Baseball and softball fields

Other

None 13%

0% 20% 40% 60% 80% 100%

Source: Leisure Vision/ETC Institute (2015)




Q11. Parks and Recreation Facilities that
Respondent Households Visit Most Often

by percentag e of respondents who selected the item as one of their top three choices

Paved walking/hiking /biking trails
Playgrounds

Weight/cardio rooms

Outdoor swimming pool

Indoor swimming pool

Sylvester Powell, Jr. Community Center
Picnicking areas

Broadmoore Park

Soccer fields

Tennis courts

Mission Family Aquatic Center
Waterworks Park

Indoor volleyball/basketball courts
Anderson Park

Rock Creek Trail

Park on Beverly

Streamway Park

Mohawk Park

Baseball and softball fields
Pearl Harbor Park
Other

None selected

30%

0% 20%

Source: Leisure Vision/ETC Institute (2015)

40%

|Most Often O12nd Most Often E13rd Most Often |

60%




Q12. Overall Condition of Parks and Recreation Facilities

by percentag e of respondents who have visited parks and recreation facilities over the past 12 months

Excellent
18%

Good
61%

Poor
5%

Fair
16%

Source: Leisure Vision/ETC Institute (2015)




Q13. Fee-Based Programs Offered by the City of Mission Parks &
Recreation Department Respondent Households Have Used

by percentage of respondents

4 to 6 programs 2 to 3 programs
2% 20%
11 or more programs
1% 1 program
17%

None
59%

*Only 0.3% indicated
7 to 10 programs

Source: Leisure Vision/ETC Institute (2015)




Q14. Primary Reasons Respondent Households Hawve Participated in the
City of Mission Parks & Recreation Department Fee-Based Programs

by percentage of respondents (up to three selections possible)

Location of facility
Quality of facility
Economical fees

Facilities are accessible
Conwvenient times offered
Quality of program

Friends participate
Dates offered

Quality of instruction

Other

None chosen

0% 20% 40% 60% 80% 100%

Source: Leisure Vision/ETC Institute (2015)
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Q15. Overall Quality of Programs

by percentage of respondents who have participated in programs over the past 12 months (excluding “don’t know”)

Excellent
32%

Poor
1%

Fair
8%

Source: Leisure Vision/ETC Institute (2015)




Q16. Organizations Respondent Households Have Used for Parks,
Trails, and Recreation Activities During the Past 12 Months

by percentage of respondents (multiple selections possible)

City of Mission Parks and Recreation 51%

Johnson County Parks & Recreation District 45%
Neighboring cities parks and recreation agencies
Churches
Schools

State of Kansas Parks

Private instruction

Private golf courses

Youth sports associations

YMCA

None. Do not use any organizations 30%

0% 20% 40% 60% 80%

Source: Leisure Vision/ETC Institute (2015)
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Q17. Households that Have a Need for Parks and Recreation
Facilities

by percentage of respondents

Walking and biking trails 81%

Indoor gyms

Indoor fitness equipment
Indoor walking track

Small household picnic areas
Indoor fitness class areas
Dog parks

Community gardens

Large playgrounds

Large group picnic areas

Outdoor amphitheater | | 27%
Indoor class room space for programs | | 26%
Outdoor tennis courts 25%
Youth sports fields i?%

Adult sports fields

Other

0% 20% 40% 60% 80% 100%
Source: Leisure Vision/ETC Institute (2015)
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Walking and biking trails
Indoor gyms

Indoor fitness equipment
Indoor walking track

Small household picnic areas
Indoor fitness class areas
Dog parks

Community gardens

Large playgrounds

Large group picnic areas
Outdoor amphitheater

Indoor class room space for programs
Outdoor tennis courts

Youth sports fields

Adult sports fields

Other

Source: Leisure Vision/ETC Institute (2015)

Q1l17a. Estimated Number of Households in the City of Mission that
Have a Need for Parks and Recreation Facilities

by number of households based on 5,000 households inthe  City of Mission

7777 4,025
2,510
2,485
| | 2,440
2,405
i 2,010

|
[ 1
| | 1565
| 1,455
1,370
| | 1,205
1,235
865
I s
W 245 |

2,000
825

0 1,000 2,000 3,000 4,000 5,000




Q17b. How Well Parks and Recreation Facilities in the City of
Mission Meet the Needs of Households

by percentage of households that have a need for programs

Indoor gyms 60% 22% | 12% {40/'
Indoor fitness equipment 61% 20% | 13% FO/
Indoor class room space for programs 56% 25% | 15% |!1°4
Indoor fitness class areas 62% 19% | 12% {40
Indoor walking track 61% 19% | 11% |4
Large playgrounds 35% 31% | 25% |6%
Small household picnic areas 26% 36% | 28% | 8%
Outdoor tennis courts 32% ‘25% | | 19% | ‘15% %
Large group picnic areas 21% 32% | 30% | 11% %
Walking and biking trails |JEEN]~ 30% 34% [ 16% B
26% 18% ] 34% [T 12% |
| 12% | 34% | 25% 18%
Communitygardens [EEC 11% | 23% | 21w 27%
Dog parks [B8%] 12% [ 16% 58%
Outdoor amphitheater 5°A 12% | 16%-- | 65%
other IS 21% 53%

Youth sports fields

Adult sports fields

0% 20% 40% 60% 80% 100%

H100% Meets Needs [£175% Meets Needs [I50% Meets Needs E325% Meets Needs 0% Meets Needs |

Source: Leisure Vision/ETC Institute (2015)
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Q17c. Estimated Number of Households in the City of Mission

Whose Needs for Parks and Recreation Facilities

50% Met or Less

by number of households based on 5,000 households for the City of Mission

Walking and biking trails
Dog parks
Community gardens
Outdoor amphitheater
Small household picnic areas
Large group picnic areas
Adult sports fields
Outdoor tennis courts
Large playgrounds
Indoor walking track
Youth sports fields
Indoor fitness equipment
Indoor gyms
Indoor fitness class areas

Indoor class room space for programs

Other

Source: Leisure Vision/ETC Institute (2015)

o] 2,214

1,000

2,000

50% Meets Needs [E25% Meet Needs
10% Meets Needs

3,000
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Q18. Facilities that Are Most Important to Respondent Households

by percentag e of respondents who selected the item as one of their top three choices

Walking and biking trails || 64%
Dog parks

Large playgrounds

Indoor gyms

Indoor fitness eq uipment

Small household picnic areas

Indoor walking track

Community gardens

Indoor fithess class areas

Outdoor tennis courts | 0| 8%

Outdoor amphitheater | [21] 8%

Youth sports fields

Large group picnic areas

Indoor class room space for programs

Adult sports fields
Other
None chosen 13%
0% 20% 40% 60% 80% 100%

Most Important C2nd Most Important
E3rd Most Important

Source: Leisure Vision/ETC Institute (2015)




Q19. Households that Have a Need for Recreation Programs

by percentag e of respondents

Community special events 52%
Adult fitness classes

Nature programs/environmental education
Adult art, music, dance, or theater

Adult education programs

Senior adult programs

Swim lessons

Adult water fitness classes

Trawvel programs

Youth enrichment/social development

Youth art, music, dance, or theater

Youth fitness classes

0% 20% 40% 60% 80%

Source: Leisure Vision/ETC Institute (2015)




Q19a. Estimated Number of Households in the City of Mission
that Have a Need for Recreation Programs

by number of households based on 5,000 households for the  City of Mission

Community special events 2,590
Adult fitness classes

Nature programs/environmental education
Adult art, music, dance, or theater

Adult education programs

Senior adult programs

Swim lessons

Adult water fitness classes

Travel programs

Youth enrichment/social development
Youth art, music, dance, or theater

Youth fitness classes

0 1,000 2,000

3,000
Source: Leisure Vision/ETC Institute (2015)




Q19b. How Well Recreation Programs in the
City of Mission Meet the Needs of Households

by percentag e of households that have a need for programs

Swim lessons 29% 22%

Adult fitness classes 21% | 22% | 9%

Senior adult programs 34% | 28% | 12%

Adult water fitness classes 16% | 25%

Community special events | 31%

| 35%

Youth fitness classes

Youth enrichment/social development 42%

Adult education programs 41%

Youth art, music, dance, or theater 45% |

Adult art, music, dance, or theater 34% | 28%

Travel programs NEA) 32% | 22%

34% 23%

0% 20% 40% 60% 80% 100%
m100% Meets Needs E375% Meets Needs [I50% Meets Needs E125% Meets Needs M0% Meets Needs |

Source: Leisure Vision/ETC Institute (2015)




Q19c. Estimated Number of Households in the City of Mission
Whose Needs for Recreation Programs
50% Met or Less

by number of households based on 5,000 households for the City of Mission

Community special events

Nature programs/environmental education

Adult art, music, dance, or theater
Adult education programs
Travel programs
Adult fitness classes
Youth art, music, dance, or theater
Youth enrichment/social development
Adult water fitness classes
Senior adult programs

Swim lessons

Youth fitness classes

0 1,000 2,000 3,000

|50% Meets Needs [E125% Meet Needs [J0% Meets Needs |

Source: Leisure Vision/ETC Institute (2015)
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Q20. Programs that Are Most Important to Respondent Households

by percentag e of respondents who selected the item as one of their top three choices

36%

Community special events

Adult fitness classes 25%

Nature programs/environmental education | 21%

Adult art, music, dance, or theater
Adult education programs
Swim lessons
Senior adult programs

Youth art, music, dance, or theater

Youth enrichment/social development

Travel programs :I:I 8%

Adult water fitness classes 7%

Youth fitness classes 3%

None chosen 33%

0% 20% 40% 60%

|Most Important [J2nd Most Important E13rd Most Important |

Source: Leisure Vision/ETC Institute (2015)




Q21. Reasons Preventing Respondent Households From Using
Parks and Recreation Facilities More Often

by percentage of respondents (multiple selections possible)

We are too busy
| do not know what is being offered
Fees are too high
Use Johnson County parks/facilities
Use facilities in other park agencies
Program times are not convenient
Program or facility not offered
Facility operating hours not convenient
Facilities are not well maintained
Lack of quality programs
Facilities lack the right equipment
Lack of parking
Too far from our residence
Class full
Registration for programs is difficult
Securityis insufficient
Poor customer service by staff
Other
None chosen 25%

0% 10% 20% 30% 40% 50%

40%

Source: Leisure Vision/ETC Institute (2015)




Q22. Allocation of Revenues for Funding the City of Mission Parks,
Trails, Sports and Recreation Facilities

by percentage of respondents who have participated in programs over the past 12 months

Improv e park signage
$5

Improvements/maintenance of
$29 existing parks

Acquisition of new
$12
parkland and open space

$10
Construction of new

sports fields

| Other
$5
AN
$13
L $26 Renovation and expansion
Acquisition and development of of indoor facilities

walking and biking trails

Source: Leisure Vision/ETC Institute (2015)




Q23. Reasons that Make it Difficult for Respondent Households to
Participate in Public Discussion about the Future of Mission

by percentag e of respondents

Not aware of meetings
Not enoug h time

Not sure how to get involved

Don't have enoug h information

Don't believe | can make a difference
| plan to relocate outside Mission
Difficult travel to meetings

Other

None chosen

50%

0%

Source: Leisure Vision/ETC Institute (2015)

20% 40% 60% 80%




Demographics



Q24. Demographics: How Long Respondents Have Lived in Mission

by percentag e of respondents

3 -5 years
15%

0 - 2 years
24%

6 - 10 years
19%

N
21 years or more

11 - 20 years 2504

17%

Source: Leisure Vision/ETC Institute (2015)




Q25. Demographics: Age of Household Members

by percentage of respondents

Ages 10-19

5%
Ages 25-34 )
5204 Ages 20-24

5%

Under age 10

14%
Ages 35-44
14%
/) Ages 75+
8%
Ages 45-54 AN
9% Ages 65-74
Ages 55-64 9%
14%

Source: Leisure Vision/ETC Institute (2015)
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Q26. Demographics: Age of Respondent

by percentag e of respondents

Under 35
34%

3510 44
16%

45 to 54
14%

21%

55 to 64
15%

Source: Leisure Vision/ETC Institute (2015)




Q27. Demographics: Gender

by percentag e of respondents

Male
47%

Female
53%

Source: Leisure Vision/ETC Institute (2015)




Q28. Demographics: Hispanic or Latino

by percentage of respondents

Yes
8%

No
92%

Source: Leisure Vision/ETC Institute (2015)
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Q29. Demographics: Race

by percentag e of respondents (multiple selections possible)

White/Caucasian 94%
Asian 2%
Black/African American 1%
Other 3%
0% 20% 40% 60% 80% 100%

Source: Leisure Vision/ETC Institute (2015)
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Q30. Demographics: Own or Rent

by percentage of respondents

Source: Leisure Vision/ETC Institute (2015)




Q31. Demographics: Household Income

by percentag e of respondents

$50,000 - $74,999
22% $25,000 - $49,999

20%

Under $25,000
5%

\$150,000 or more
10%

$75,000 - $99,999
25%

\
$100,000 - $149,999
19%

Source: Leisure Vision/ETC Institute (2015)
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Q32. Demographics: Current Employment Status

by percentage of respondents

Full-time employment
65%

|_Full-time homemaker
4%

\Part-time employment

Unemployed l ’ 6% .
| Full-time Student
1% Retired 1%
23%

Source: Leisure Vision/ETC Institute (2015)




Questions?

THANK YOU

Ron Vine, Senior Vice President, ETC Institute — 913-829-1215

41



