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Q1. Importance of Reasons for Living in Mission
by percentage of households

Source:  Leisure Vision/ETC Institute (2015)



by percentage of respondents who selected the item as one of their top three choices

Q2. Items that Make the Most Impact on the Decision to Stay in Mission
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by percentage of respondents who selected the item as one of their top three choices

Q3. Items that Have the Most Impact on Attracting New Residents
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Q4. Condition of Neighborhood

by percentage of respondents (excluding “no opinion”)

Source:  Leisure Vision/ETC Institute (2015)

Getting better
26%

Stay ing about the same
57%

Getting worse
9%

Not sure
5%

No opinion
3%
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Continued investment in infrastructure 

Crime prevention/reduction

Continued attention to sustainability issues

Affordable tax rate

Improved appearance of commercial areas
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More retail, entertainment and cultural activities

Preservation of natural resources

More walking paths and trails
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A stronger community identity
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Broad range of housing choices

More attractive City entrances
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More housing in and around downtown
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Q5. Level of Agreement on what Mission’s Future Should Include
by percentage of households

Source:  Leisure Vision/ETC Institute (2015)

More development that includes a mix of housing, 
entertainment, retail and employment opportunities



by percentage of respondents who selected the item as one of their top three choices

Q6. Items that Represent Respondents Vision of Future of Mission
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More development that includes a mix of housing, 
entertainment, retail and employment opportunities



Q7. Overall Quality of New Private 
Commercial Development in the City

by percentage of respondents (excluding "don’t know”)

Source:  Leisure Vision/ETC Institute (2015)

Very  satisf ied
11%

Satisf ied
43%

Neutral
27%

Dissatisf ied
13%

Very  dissatisf ied
6%



Q8. Funding Allocation for the City of Mission 
to Fund Capital Projects

by percentage of respondents

Source:  Leisure Vision/ETC Institute (2015)

27%

18%

Improv e City  streets
33% Improv e City  sidewalks

22%

Improve/develop parks, trails, and 
recreation amenities

Improve the storm water system
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Sylvester Powell, Jr. Community Center

Broadmoor Park

Mission Family Aquatic Center

Waterworks Park

Andersen Park

Rock Creek Trail

Streamway Park

Mohawk Park

Pearl Harbor Park

Park on Beverly
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by percentage of respondents (multiple selections possible)

Q9. Mission Parks & Recreation Department Sites Respondent 
Households Have Visited Over the Past 12 Months

Source:  Leisure Vision/ETC Institute (2015)
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by percentage of respondents who have visited Mission Parks & Recreation Department sites (multiple selections possible)

Q10. Recreation Facilities Respondent 
Households Have Used or Visited

Source:  Leisure Vision/ETC Institute (2015)



by percentage of respondents who selected the item as one of their top three choices

Q11. Parks and Recreation Facilities that 
Respondent Households Visit Most Often
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Q12. Overall Condition of Parks and Recreation Facilities

by percentage of respondents who have visited parks and recreation facilities over the past 12 months

Source:  Leisure Vision/ETC Institute (2015)

Excellent
18%

Good
61%

Fair
16%

Poor
5%



Q13. Fee-Based Programs Offered by the City of Mission Parks & 
Recreation Department Respondent Households Have Used

by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

1 program
17%

2 to 3 programs
20%

4 to 6 programs
2%

11 or more programs
1%

None
59%

*Only  0.3% indicated
7 to 10 programs
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Other
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by percentage of respondents (up to three selections possible)

Q14. Primary Reasons Respondent Households Have Participated in the 
City of Mission Parks & Recreation Department Fee-Based Programs

Source:  Leisure Vision/ETC Institute (2015)



Q15. Overall Quality of Programs

by percentage of respondents who have participated in programs over the past 12 months (excluding “don’t know”)

Source:  Leisure Vision/ETC Institute (2015)

Excellent
32%

Good
58%

Fair
8%

Poor
1%
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by percentage of respondents (multiple selections possible)

Q16. Organizations Respondent Households Have Used for Parks, 
Trails, and Recreation Activities During the Past 12 Months

Source:  Leisure Vision/ETC Institute (2015)
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Q17. Households that Have a Need for Parks and Recreation 
Facilities

by percentage of respondents

Source:  Leisure Vision/ETC Institute (2015)
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Q17a. Estimated Number of Households in the City of Mission that 
Have a Need for Parks and Recreation Facilities

by number of households based on 5,000 households in the City of Mission

Source:  Leisure Vision/ETC Institute (2015)
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Q17b. How Well Parks and Recreation Facilities in the City of 
Mission Meet the Needs of Households

by percentage of households that have a need for programs

Source:  Leisure Vision/ETC Institute (2015)



Q17c. Estimated Number of Households in the City of Mission 
Whose Needs for Parks and Recreation Facilities
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by number of households based on 5,000 households for the City of Mission

Source:  Leisure Vision/ETC Institute (2015)



by percentage of respondents who selected the item as one of their top three choices

Q18. Facilities that Are Most Important to Respondent Households
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Q19. Households that Have a Need for Recreation Programs
by percentage of respondents

Source:  Leisure Vision/ETC Institute (2015)
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Q19a. Estimated Number of Households in the City of Mission 
that Have a Need for Recreation Programs
by number of households based on 5,000 households for the City of Mission

Source:  Leisure Vision/ETC Institute (2015)
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Q19b. How Well Recreation Programs in the 
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Q19c. Estimated Number of Households in the City of Mission 
Whose Needs for Recreation Programs

50% Met or Less
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by percentage of respondents who selected the item as one of their top three choices

Q20. Programs that Are Most Important to Respondent Households
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We are too busy
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Fees are too high
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Program times are not convenient

Program or facility not offered

Facility operating hours not convenient
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Class full
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by percentage of respondents (multiple selections possible)

Q21. Reasons Preventing Respondent Households From Using 
Parks and Recreation Facilities More Often

Source:  Leisure Vision/ETC Institute (2015)



Q22. Allocation of Revenues for Funding the City of Mission Parks, 
Trails, Sports and Recreation Facilities

by percentage of respondents who have participated in programs over the past 12 months

Source:  Leisure Vision/ETC Institute (2015)
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Improv e park signage 
$5

$12

$10

$26
$13

Other
$5

Improvements/maintenance of 
existing parks

Acquisition and development of 
walking and biking trails

Renovation and expansion 
of indoor facilities

Construction of new 
sports fields 

Acquisition of new 
parkland and open space
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Not enough time
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Don't have enough information
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Q23. Reasons that Make it Difficult for Respondent Households to 
Participate in Public Discussion about the Future of Mission

Source:  Leisure Vision/ETC Institute (2015)



Demographics



Q24. Demographics: How Long Respondents Have Lived in Mission

by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

0 - 2 years
24%

3 - 5 years
15%

6 - 10 years
19%

11 - 20 years
17%

21 years or more
25%



Q25. Demographics: Age of Household Members
by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

Under age 10
14%

Ages 10-19
5%

Ages 20-24
5%

Ages 25-34
22%

Ages 35-44
14%

Ages 45-54
9%

Ages 55-64
14%

Ages 65-74
9%

Ages 75+
8%



Q26. Demographics: Age of Respondent

by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

Under 35
34%35 to 44

16%

45 to 54
14%

55 to 64
15%

65+
21%



Q27. Demographics: Gender
by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

Male
47%

Female
53%



Q28. Demographics: Hispanic or Latino

by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

Yes
8%

No
92%



94%

2%

1%

3%

White/Caucasian

Asian

Black/African American

Other
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by percentage of respondents (multiple selections possible)

Q29. Demographics: Race

Source:  Leisure Vision/ETC Institute (2015)



Q30. Demographics: Own or Rent

by percentage of respondents 

Source:  Leisure Vision/ETC Institute (2015)

Own
83%

Rent
17%



Q31. Demographics: Household Income

by percentage of respondents

Source:  Leisure Vision/ETC Institute (2015)

Under $25,000
5%

$25,000 - $49,999
20%

$50,000 - $74,999
22%

$75,000 - $99,999
25%

$100,000 - $149,999
19%

$150,000 or more
10%



Q32. Demographics: Current Employment Status

by percentage of respondents

Source:  Leisure Vision/ETC Institute (2015)

Full-time employment
65%

Unemployed
1%

Retired
23%

Full-time Student
1%

Part-time employment
6%

Full-time homemaker
4%



Questions?

THANK YOU

41
Ron Vine, Senior Vice President, ETC Institute – 913-829-1215


